
A  B E G I N N E R ' S  G U I D E  T O  K E Y W O R D  R E S E A R C H

With Google constantly changing their algorithms,  it  can seem dizzying to keep 
up with all  the different Search Engine Optimization (or SEO) techniques that  
you should be implementing to get  (or keep) your website high in Google search 
results.  One of  the things that  has stayed pretty consistent over the years,  
however,  is  the need to include relevant keywords on not only the backend of  
your site,  but throughout all  your content and blogs.  

We all  know keywords are important.  But,  how do you find the actual  keywords 
you should be using for your business online in the first  place? Well ,  you could 
start  by just  guessing.  Or,  you could put in just  a  l itt le  bit  of  t ime and walk 
through these simple steps that  will  help you find,  and narrow down, the most 
effective keywords to include for SEO for your business.  

Before you begin,  print out the worksheet (attached to this  guide) as it  wil l  help 
you organize your topics and keywords so you can stay on track.   Keep this  l ist  
handy so you can easily refer back to them whenever you need to.  You may want
to print a few copies of  it  -  depending on how many keywords you’l l  come up 
with.  Ok, let ’s  go!
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Step 1: Make a list of the most important parts of your business 

What do you want to promote in your business? Chances are it’s the piece of your 
business that makes you the most money and is the most successful. But, it could 
also be the segments of your business that you want to grow, are introducing to the 
market for the first time, or have the most fun doing. There is an important rule of 
thumb here though…try to keep your topics limited to around 5 or 6 at the most. 
Trying to spread yourself too thin can mean that your website doesn’t include enough 
keywords on all of the topics. Across the top of your worksheet, list these segments to 
then create ‘buckets’ in which your keywords will fall under. 
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Step 2: Start with a brain dump 

Under each of the buckets, start filling out keywords or key phrases you think clients 
or customers will be searching for to find your website or business. Don’t worry about 
being ‘right’ here as this isn’t going to end up being your final list, this is just a starting 
point! 

Step 3: Ask around 

Once you’ve exhausted your own brain power it’s time to start using other peoples’! 
Ask employees, your top customers, family and friends for words or phrases they 
think of when thinking about your business or finding your business online. Add these 
to your keyword list. If you want, you can even circle or highlight ones that they 
repeated from your original brainstorm list. 

Another good resource for keywords? Your competition! Check out their websites to 
see what they’re writing about or what they’re showing up for when plug in different 
keywords. This is a great way to see where you should step up your game if they’re 
ranking high for something you really want to rank for as well, or find where they may
be missing something and you can jump on the empty space. 

Step 4: Research related terms 

Take those brainstormed keywords and plug them into a Google Search. As you scroll 
down to the bottom of the first page you’ll find a small section that says “Searches 
Related To….” This should give you some great keywords or phrases to add to your 
list that you may not have thought of. Remember, not everyone uses the same words 
or phrases as you do in a search so this should give you some good insight into terms 
people are searching for that you may not have thought of. 
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Step 5: Think long-tail 

This is the tricky one that requires a little bit more thought and practice. Chances are 
your current list includes a lot of one or two word keywords. These are called “head 
keywords” While these are great starting points, it’s important to expand upon these to 
include longer key phrases also called “long-tail keywords”. 

Let’s give you an example. Let’s pretend you’re a Wedding Planner that specializes 
in destination or waterfront weddings. Your head keyword may be: 

Wedding Planning 

One of your long-tail keywords may be: 

Ideas for planning a beach wedding 

In your long-tail keyword you’re including pieces of your head keyword but in a 
reworked order and surrounded by additional keywords. Long-tail keywords are 
important for a few different reasons. The first is that they are much easier to rank for 
then head keywords. Every wedding planner wants to rank for “Wedding Planning”. 
That competition is fierce! Not every wedding planner is looking to rank for “Ideas for 
planning a beach wedding”. It doesn’t mean that you give up on your head keywords. 
It’s just realizing that that is a phrase that may take a long time to work for you 
because there is a lot of other competing websites for that phrase. You’re much more 
likely to rise in the ranks quicker for these longer tail keywords. 

In addition, long-tail keywords help you narrow down your search traffic to those that 
are the most valuable to you. If you truly specialize in beach weddings and enjoy 
doing those the most then if you start showing up in searches for people looking at 
beach weddings, your audience will be much more qualified, much more open to  
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learning about your brand, and hopefully a much easier conversion to a paying client 
or customer. 

*On your sheet take some of your head keywords you’ve already come up with, and 
try and work them into long-tail keywords. Again, don’t give up on those head 
keywords, just make sure you have a healthy mix of both in your list. 

Step 6: Plug them into Google’s Keyword Planner 

Now is the time to take your (hopefully) long list of head and long-tail keywords and 
really drill them down. This activity will be especially useful for some of those more 
specific long-tail keywords you may have thought of in the last step. While we know 
that using those long-tail keywords will deliberately narrow down your searches and 
your audience, we want to make sure they aren’t so specific that there aren’t enough 
people searching to make it worth your while. This is where Google’s Keyword 
Planner comes in. 

Google’s Keyword Planner is a free tool included in Adwords. In order to access it 
you do have to create an Adwords account, but don’t worry, you don’t have to buy any 
ads to use it. Log in to Keyword Planner and type in some of your different head 
keywords and long-tail keywords. Keyword Planner will give you search volume and 
traffic estimates for them. This will help you tell if there are enough people searching 
for your keywords for it to be worth you including them in your content. Run through 
your list and cross out any that got too specific to be worth your while, and circle or 
highlight the ones that you really want to jump on based on the numbers you’re 
seeing. 

So, now you should have a really robust list of keywords and key phrases that you 
can sprinkle throughout not only the content on your main website pages, but to add 
into your blogs as well. Remember, as with everything, SEO is a long-term strategy 
that requires patience and consistency. Keep this list around to help inspire you as 
you keep your website updated, write your blogs and track how you’re ranking in 
search. 

https://adwords.google.com/KeywordPlanner
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